
Second SMART SERVICES SUMMIT 2019
Hot topics in smart services

Decision Making Services for Capital Equipment over its operational Lifecycle

Invitation to participation

September 13th, 2019 
Proceeded by an optional networking dinner on September 12th

Place: Swisscom Business Campus, Turbinenstrasse 30, 8005 Zürich

O r g a n i z e r :
S w i s s  A l l i a n c e  f o r  D a t a - I n t e n s i v e  S e r v i c e s

E x p e r t  G r o u p  S m a r t  S e r v i c e s

C o n t a c t :  j u e r g . m e i e r h o f e r @ d a t a - s e r v i c e - a l l i a n c e . c h ,  s h a u n . w e s t @ h s l u . c h

JOIN THE SERVICE CHALLENGE

«Creating service value from consumer data»
Challenger: Migros-Genossenschafts-Bund

26th April 2017, 13.00h – 17.30h, Zürich Limmatplatz 
Kornhausbrücke 1, 5. Stock, Raum Adler, Eingang Limmatplatz

Welcome

Briefing on the Challenge

Methodical input: perspectives of psychology and data product design

Speed creation: combining our expertises to solve the Challenge

Discussion round: turning new insights into results for your business 

Networking & Apéro

Our mission is to discover and apply practical methodologies for 
designing data-intensive services that are relevant for individual 
users (consumers, citizens, employees). 

We work on the challenge given by Migros-Genossenschafts-Bund:
 Das Interessensprofil: Wieviel bestimmt der Kunde? Wieviel wird durch die  
 Daten bestimmt?

Why should you join?
 You will get familiar with new approaches for designing data-driven    
 consumer services. 
 Turn new insights into results for your business.

Register by 7th April on:
www.data-service-alliance.ch/events

The workshop is free of charge, 
number of participants limited.

Contact information:
juerg.meierhofer@zhaw.ch 
+41 58 934 40 52
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In this co-creation workshop, we want to explore this topic, find 
common use cases, and establish personal relationships for the 
elaboration of relevant innovations.

Start at 13.00h
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Organizer: Expert Group Services for Individuals



Smart Services Summit 2019
Following on from the successful half-day Smart 
Service Summit in 2018 we are following with a 
similar format of short papers and posters to foster 
closer collaboration between industry and 
academia.

Theme
Development and application of Smart Services to 
support improved decision-making for 
manufacturers, operators, maintenance providers, 
and asset managers.

Outcomes
• To share challenges and solutions for Smart 

Services
• To improve the efficiency of delivery within 

existing value propositions
• To support the development of new value 

propositions to improve competitiveness

Summit 
Invited presentations from international industry 
experts will frame the summit. These will be 
followed by short academic presentations, which 
will be followed with in-depth discussions. There 
will be an extended poster market place to 
stimulate networking and exchanges further.
• Industrial perspective of challenges 
• Academic perspective 

(presentation and a 4-8 page paper)
• Poster market place 

(each supported with a 4-page paper)
A book of abstracts will be published (PDF form).

Call for academic presentations and posters
Please send short 300 word abstracts using the link 
https://www.surveymonkey.com/r/83WVLMJ
to the co-chairs  Shaun West and Jürg Meierhofer 
Smart Summit before August 1st 2019.
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SMART SERVICES SUMMIT - AGENDA
Hot topics in Smart Services

Sept. 12th, 19.00 Optional networking dinner
Sept. 13th Smart Summit
09.00 – 09.15 Welcome to workshop and intro
09.15 – 12.00 Session 1: presentations + breaks for poster review
12.00 – 13.00 Lunch
13.30h – 15.30 Session 2: presentations + breaks for poster review
15.30 – 15.45 Wrap up and closing

A fee of CHF 90 will be charged for the Summit (CHF 140.- for Non-Member of the Swiss Alliance 
for Data-Intensive Services), an additional CHF 60 will be charged for the option networking dinner. 

Please register at: https://en.xing-events.com/smartservicessummit

The papers and the posters will be published after the event in PDF form.



QR code to the abstracts


